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Mixed methodology through the use of 
questionnaires, interviews, field work, diaries and 
social media, and academic corpora, i.e. 
SUNCODAC (Santiago University Corpus of 
Discussions in Academic Contexts).
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(1) To study characteristic features of interaction in Twitter, 
such as lexical innovation and creativity, the expression of 
(im)politeness, nominal vocatives, emojis and abbreviations.

This Project is still ongoing since it was conceived for a period of 4 years (2022-2026). Some 
conclusions follow:
(a) & (b) Nominal vocatives seem to be commonly used in Twitter discourse. The vocative bro 
and its variants (brother, bruv, blood, blud) are the most common vocatives in Twitter followed 
by man, mate and (you) guys. Most nominal vocatives in Twitter discourse are found in final 
position, followed by initial and medial.
(c) & (d) Differences are observed in the use of emojis by females and males in Twitter 
discourse. Our findings confirm the results of previous studies in that females make a higher 
use of emojis than males. Emojis used to express love, sadness and amusement are favoured 
by female users, while males opt for emojis to express amusement, support, power and 
agreement.
(e), (f) & (g) In the English sub-corpus, the sooner a contribution is made to the academic 
forum, the more chances it has of being read and used by others and of making an impact. 
There is a significant correlation of alignment types with author’s gender, with women being 
more likely than men to make their agreement explicit and less likely to disagree openly with 
participants. In the Spanish sub-corpus, the study shows an interesting evolution in post 
complexity over the time span of the course, peaking in mid-term before slightly dropping off 
towards the end of the period, probably as group relationships consolidate.
(h), (i) & (j) Watching films and series, and using social media, such as TikTok and YouTube, 
are the most popular out-of-school audiovisual activities for English practice and learning. 
Most of the students questioned (an average of 61.1%) favour the inclusion of out-of-school 
activities in the classroom.

❑ Analysis of student online forum discussions:

❑ Informal/out-of-school learning:
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(2) To delve into academic discussion forums investigating 
how participants construct arguments and convey 
persuasion, make suggestions, give advice and mitigate their 
language.

(3) To investigate the pedagogical potential of the use of 
social media as an informal learning tool in the EFL 
classroom and for the design of language materials.

Introduction

To extend our knowledge of the English language 
employed in social media from theoretical and 
applied perspectives.

Social media have transformed the way we interact 
with other people and, consequently, the language 
used in those exchanges (Crystal 2008). Social 
media can be defined as internet sites and 
platforms that enable users to create and maintain 
social networks or communities through the 
exchange of messages and content in general.
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